David Weiss, Ph.D
Assistant Professor, Media Studies
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1500 University Drive
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Education
Ph.D.


Communication (mass communication specialization). University of New 
2005


Mexico, Albuquerque. Dissertation: “Losing My (Civil) Religion”: George W. 



Bush, John Kerry, and the Ascendance of Personal Politico-Religious Rhetoric. 

M.A.
Journalism (literary nonfiction). University of Oregon, Eugene.

2002
Elected to Lambda Pi Eta honorary society.

Other graduate study
Linguistics. New York University, New York, NY.
1993-1995
B.A.
Psychology. Cornell University, Ithaca, NY. 
1982
Elected to Phi Beta Kappa honorary society.
Academic Employment
Tenure-track faculty appointments
Aug. 2006-present
Assistant Professor, Media Studies




and Director, Graduate Program (Masters of Science in Public Relations)




and Director, Undergraduate Mass Communication Program

Department of Communication & Theatre




Montana State University-Billings 
Billings, MT 
Aug. 2005-May 2006
Assistant Professor, Department of Communication

Mount Union College
Alliance, OH
Graduate teaching assistantship
Aug. 2002- May 2005
Ph.D. Candidate, Department of Communication & Journalism





University of New Mexico
Albuquerque, NM
 




Teaching

I currently teach and/or have taught the following courses at the college/university level:

Media



 

Culture/Intercultural/International Communication


Intro to Mass Communication^
 

Multicultural Mass Communication*^

Theories of Media & Society^
 

Popular Culture & Cultural Studies*^


Media Criticism*^



Advanced Intercultural Communication

Advertising, Media, & Culture*
Principles of Public Relations


Political Communication
Seminar: Movies about the Media*

Political Communication *^

Media Law and Policy



Law of Public Communication*

Introduction to Film

Introduction to Advertising


Other Communication Courses
Exploring Communication Studies^
Communication Theories

Communication Research Methods
Persuasion^

Language, Thought, and Behavior
Capstone Project*^

* = Cross-listed as a graduate and upper-level undergraduate course.

^ = I have developed and taught online and “live” (on-campus) sections of these courses.
Publications
Edwards, J., & Weiss, D. (Eds.). (2011). The rhetoric of American exceptionalism: Critical essays. Jefferson, NC: McFarland & Company. 
Weiss, D., & Edwards, J. (2011). American exceptionalism’s champions and challengers. In J. Edwards & D. Weiss (Eds.), The rhetoric of American exceptionalism: Critical essays. Jefferson, NC: McFarland & Company.
Weiss, D. (2011). Making sense of the Brokeback Mountain paraphenomenon. In W. R. Handley (Ed.), The Brokeback book: From story to cultural phenomenon (pp. 229-248). Lincoln: University of Nebraska Press.
Weiss, D. (Ed.). (2010). What Democrats talk about when they talk about God: Religious communication in Democratic Party politics. Lanham, MD: Lexington Books.

Weiss, D. (2010). What do Democrats talk about when they talk about God? In D. Weiss (Ed.), What Democrats talk about when they talk about God: Religious communication in Democratic Party politics (pp. 1-8). Lanham, MD: Lexington Books.

Weiss, D. (2010). The three faces of John: Mutable religious personae in the 2004 presidential race. In D. Weiss (Ed.), What Democrats talk about when they talk about God: Religious communication in Democratic Party politics (pp. 41-62). Lanham, MD: Lexington Books.

Raptis, P. R., Preston, C. T., Jr., Ainsworth, A. J., & Weiss, D. (2010). Bill Clinton’s looking glass: A metaphorical analogy for the faith and values of the Democratic Party. In D. Weiss (Ed.), What democrats talk about when they talk about God: Religious communication in Democratic Party politics (pp. 63-74). Lanham, MD: Lexington Books.
Weiss, D. (2010, October 16). Barack, Glenn, and God: Religious talk in the 2010 political sphere. [Web log post]. Rowman & Littlefield Publishers Blog: http://rowmanblog.typepad.com/rowman/

Weiss, D. (2010). Book review: The Political Economy of Media by Robert McChesney. Theory in Action, 3, 146-151.
Weiss, D. (2009). “New Mexico’s always been patriotic and loyal to the country”: Uncritical patriotic journalism in wartime. In P. M. Haridakis, B. S. Hugenberg, & S. T. Wearden (Eds.), War and the media: Essays on news reporting, propaganda, and popular culture (pp. 183-204). Jefferson, NC: McFarland & Company.
Weiss, D. (2009).  Agenda setting theory. In S. Littlejohn & K. Foss (Eds.), Encyclopedia of communication theory (pp. 31-33). Thousand Oaks, CA: Sage.

Weiss, D. (2009).  Journalism and theories of the press. In S. Littlejohn & K. Foss (Eds.), Encyclopedia of communication theory (pp. 574-579). Thousand Oaks, CA: Sage.

Weiss, D. (2009).  Media equation theory. In S. Littlejohn & K. Foss (Eds.), Encyclopedia of communication theory (pp. 635-637). Thousand Oaks, CA: Sage.

Weiss, D. (2009).  Spiral of silence theory. In S. Littlejohn & K. Foss (Eds.), Encyclopedia of communication theory (pp. 927-929). Thousand Oaks, CA: Sage.

Weiss, D. (2008). George W. Bush and the language of faith: An Althusserian interpretation. Queen: A Journal of Rhetoric and Power, 5.1. 

Weiss, D. (2008, October 18). Disagreements about religion, politics as old as our nation. Billings Gazette, p. D1.
Weiss, D. (2005). Metonymy in black and white: Shelby Steele’s revelatory racial tropes. The Howard Journal of Communications, 16, 1-19.

Weiss, D. (2005). Constructing the queer “I”: Performativity, citationality, and desire in Queer Eye for the Straight Guy. Popular Communication, 3, 73-95.
Grisso, A.D., & Weiss, D. (2005). What are gURLs talking about? Adolescent girls’ construction of sexual identity on gURL.com. In S. R. Mazzarella (Ed.), Girl wide web: Girls, the Internet, and the negotiation of identity (pp. 31-49). New York: Peter Lang.

McCormick, K. A., & Weiss, D. (2004). The sociopolitical messages of graffiti art. In S. K. Foss, Rhetorical criticism: Exploration and practice (3rd ed., pp. 140-147). Long Grove, IL: Waveland.

Weiss, D. (2003). Dueling migrations: Notes on leaving Manhattan. In W. Wright & S. Kaplan (Eds.), The image of the city in literature, media, and society: Selected papers from 2003 Society for the Interdisciplinary Study of Social Imagery conference (pp. 307-311). Pueblo: Colo. State Univ.
Weiss, D. (2002, Winter). Go Ducks. Oregon Quarterly, 82, p. 52.

Weiss, D. (2002, Autumn). Too freaky? [Review of the book Word freak] Etude: The Literary Journal of Nonfiction. Available: http://etude.uoregon.edu/autumn2002/books/freak.html
Weiss, D. (2002, Spring). Homo on the range: Goodbye, Big Apple; Hello, Big Sky. Etude: The Literary Journal of Nonfiction. Available: http://etude.uoregon.edu/spring2002/range/index.html
Reynard, S., & Weiss, D. (2001). Streetwise sales letters: 2,500 professionally written sales and marketing letters. Holbrook, MA: Adams Media Corporation.

Weiss, D. (2001, July 17). My perspective: Homo on the range. The Advocate, p. 11.
Research Presentations
Refereed conference presentations
Weiss, D. (2010, November). Research and publication expectations facing new midlife scholars. National Communication Association annual meeting, San Francisco, CA.
Weiss, D. (2009, November). Roundtable panelist, “The Future of Identifying Diversity in Sexualities and Genders: Language Use and Stable (?) Systems of Meaning.” National Communication Association annual meeting, Chicago, IL.

Weiss, D. (2008, November). Race, sexuality, and solidarity: Obama’s positions on “gay issues” in the 2008 presidential race. National Communication Association annual meeting, San Diego, CA.

Weiss, D. (2008, March.) The parodic power of the uninvested: Non-fan and anti-fan reactions to Brokeback Mountain. Popular Culture Association/American Culture Association Joint Conference, San Francisco, CA.

Weiss, D. (2007, November). The three faces of John: Senator Kerry’s mutable religious personae in the 2004 presidential race. National Communication Association annual meeting, Chicago, IL.

Weiss, D. (2006, November). Corralling the cultural zeitgeist: Brokeback Mountain as pop-culture para-phenomenon. National Communication Association annual meeting, San Antonio, TX.
Weiss, D. (2006, November). George W. Bush’s 2004 re-election campaign: Marking the ascendance of personal politico-religious rhetoric. National Communication Association annual meeting, San Antonio, TX.

Weiss, D. (2006, November). Making love, making law, and making up: Apology as speech act in Bowers v. Hardwick and Lawrence v. Texas. National Communication Association annual meeting, San Antonio, TX.
Weiss, D. (2005, November). It’s the testosterone, stupid! George W. Bush, John Kerry, and the mediated construction of presidential masculinity. National Communication Association annual meeting, Boston, MA.
Weiss, D. (2005, November). American exceptionalism: The must-have presidential campaign talking point? National Communication Association annual meeting, Boston, MA.
Weiss, D. (2005, February). George W. Bush and the language of faith: An Althusserian interpretation. Western States Communication Association annual meeting, San Francisco, CA.

Weiss, D. (2005, February). “I pledge allegiance to . . .”: Ritual, performativity, and questions of constitutionality in Elk Grove Unified School District v. Michael A. Newdow, et al. Western States Communication Association annual meeting, San Francisco, CA.

Weiss, D. (2005, February). “With the Lord on our side (whenever it suits us)”: Republican God-talk in the 2004 presidential election campaign. Western States Communication Association annual meeting, San Francisco, CA.
Weiss, D. (2004, November). What’s language got to do with it? The presence (and absence) of language and linguistics in communication study. National Communication Association annual meeting, Chicago, IL.
Weiss, D. (2004, November). Constructing the queer “I”: Performativity, citationality, and desire in Queer Eye for the Straight Guy. National Communication Association annual meeting, Chicago, IL.
Weiss, D. (2004, November). When metaphor is God, is God only a metaphor? Religion, spirituality, ethics, and communication in contemporary cognitive science. National Communication Association annual meeting, Chicago, IL.
Weiss, D. (2004, February). Modality in the military: A critical-linguistic analysis of pro-war journalism. Western States Communication Association annual meeting, Albuquerque, NM. 

Weiss, D. (2004, February). Metonymy in black and white: Revelatory tropes in “The Age of White Guilt and the Disappearance of the Black Individual.” Western States Communication Association annual meeting, Albuquerque, NM.

Weiss, D. (2003, November). New gender games: Gender construction and spectatorship positions in 21st-century game shows. National Communication Association annual meeting, Miami, FL.

Weiss, D., & Grisso, A. (2003, November). What are girls talking about? A content analysis of the adolescent girls’ web site gURL.com. National Communication Association annual meeting, Miami, FL.
McCormick, K., & Weiss, D. (2003, November). The socio-political messages of graffiti art: How a utopian rhetorical vision legitimizes a subversive form. National Communication Association annual meeting, Miami, FL.
Weiss, D. (2003, November). Hidden stories: Behind the narratives of a “homosexual reparative therapy” web site. QGrad (annual graduate student conference on sexuality and gender), University of California at Los Angeles.
Weiss, D. (2003, April). When metaphor is God, is God only a metaphor?: Spirituality in the literature of cognitive science. Communication and Culture Conference, University of New Mexico, Albuquerque, NM.
Weiss, D. (2003, March). Dueling migrations: On leaving Manhattan. Society for the Interdisciplinary Study of Social Imagery annual meeting, Colorado Springs, CO.

Additional conference participation

Panel originator, organizer, and chair (2010, November). “Building Bridges between Generations of Scholars: Midlife Entry into the Professoriate, or ‘I’m Too Old to Be a Young Star!’” Selected by NCA 1st Vice President. National Communication Association annual meeting, San Francisco, CA.
Panel chair (2010, November). “Popular Media and the Politics of Competition, Humiliation, Derogation, and Gossip” panel, Mass Communication Division. National Communication Association annual meeting, San Francisco, CA.
Respondent and chair (2009, November). “Media Engagement, Enjoyment, Entertainment, and Processing” panel, Mass Communication Division. National Communication Association annual meeting, Chicago, IL.

Respondent (2008, November). “Media, Masculinity, and Patriarchy” panel, Mass Communication Division. National Communication Association annual meeting, San Diego, CA.

Panel chair (2008, March.) “Warriors, Cowboys, and Drag Queens on Film.” Popular Culture Association/American Culture Association joint conference, San Francisco, CA.

Panel originator, organizer, and chair (2007, November). “‘We Worship an Awesome God in the Blue States’: God and Faith in Democratic Political Campaigning.” National Communication Association annual meeting, Chicago, IL.
Panel originator, organizer, and chair (2007, November). “What Democrats Talk About When They Talk About God.” National Communication Association annual meeting, Chicago, IL.

Panel originator, organizer, and chair (2006, November). “Scaling a Mediated Mountain: Media Discourses around Ang Lee’s Brokeback Mountain.” National Communication Association annual meeting, San Antonio, TX.
Panel originator, organizer, and chair (2006, November). “One Nation-State under God? Contemporary Conflicts in U.S. Political and Religious Communication.” National Communication Association annual meeting, San Antonio, TX.

Respondent (2006, November). “Rhetorical Themes in Contemporary Media: Scapegoating, Disciplining, and Oedipal Desire” panel, Mass Comm. Division. National Communication Association annual meeting, San Antonio, TX.
Panel chair (2005, February). “Competitive Papers in Freedom of Expression and Communication Law.” Western States Communication Association annual meeting, San Francisco, CA.
Panel originator, organizer, and chair (2004, November). “Bringing Language and Linguistic Theory (Back) into the Communication Curriculum.” National Communication Association annual meeting, Chicago, IL.
Panel moderator and respondent (2003, March). “Society.” Society for the Interdisciplinary Study of the Social Image annual meeting, Colorado Springs, CO.
Public/invited presentations
(2011, March). Popular culture, stereotypes, and intercultural communication. Presentation to Intercultural Communication class, Dept. of Communication & Theatre, MSU-Billings.

(2010, November). Running races with God: Religion on the 2010 campaign trail. Presentation to Unitarian Universalist Fellowship, Billings, MT.
(2010, October). Running races with God: Religion on the campaign trail and elsewhere in the political/ public sphere. Presentation to Unitarian Universalist Fellowship, Missoula, MT.
(2010, September). Running races with God: 2010 midterm report. Presentation to Unitarian Universalist Fellowship, Billings, MT.
(2009, August). Panelist, “Newspaper Economics in the Age of the Internet.” Sponsored by The Billings Outpost and the Rimrock Foundation, Billings, MT.
(2009, June). Running races with God: How (and why) our presidential candidates talk about religion on the campaign trail. Presentation to Midland Empire Pachyderm Club, Billings, MT.

(2008, November). Obama, McCain, and God: The use of religious rhetoric in the 2008 general election. Presentation to Unitarian Universalist Fellowship, Billings, MT.
(2008, October). Running races with God: How (and why) our presidential candidates talk about religion on the campaign trail. Presentation to Congregation Beth Aaron, Billings, MT.

(2008, September). Running races with God: How (and why) our presidential candidates talk about religion on the campaign trail. Presentation to First Congregational Church, Billings, MT.

(2008, September). Running races with God: How (and why) our presidential candidates talk about religion on the campaign trail. “Town & Gown” presentation under auspices of Humanities Montana Speakers Bureau, Billings, MT.

(2008, March). Crossing the line or erasing the line? Religious communication in the 2008 presidential primaries. Presentation to Unitarian Universalist Fellowship, Billings, MT.

(2007, November). Losing my (civil) religion: Professions of faith in the 2004 and 2008 presidential campaigns. Presentation to Billings Association of Humanists, Billings, MT.

(2007, October). Running races with God: Candidates’ professions of faith in the 2004 and 2008 presidential campaigns. Presentation to Church & Society Class, First Presbyterian Church, Billings, MT.

(2007, April). Sharing the ticket with God: George W. Bush, John Kerry, and religion in the 2004 presidential race. University Library Lecture, Montana State University-Billings.

(2007, March). “Did you hear the one about the gay cowboys?”: Making sense of Brokeback Mountain humor. University lecture, DePauw University.

(2007, March). “Setting people straight?” Homosexual therapy, gay sheep, and other mad sciences. Faculty-student colloquium, DePauw University.

(2007, March). Constructing the queer “I”: Performativity, citationality, and desire in Queer Eye for the Straight Guy. Presentation to Queer Theory class, English Dept., DePauw University.

(2006, April). Masculinity in American presidential politics. Presentation to Sociology of Gender seminar, Sociology Dept., Mount Union College.

(2006, April). Why study the media? Presentation to Introduction to Communication class, Communication Dept., Mount Union College

(2006, March). Losing my (civil) religion: A politico-religious reflection on the 2004 presidential race. Presentation at Faculty Research Forum, Mount Union College.

(2006, February). Journalists’ legal rights and civic responsibilities. Presentation to Constitutional Law class, Political Science Dept., Mount Union College.

(2006, February). Editing and cinematography as political communication: The case of The Official Story. Presentation to Spanish Cinema class, Foreign Languages Dept., Mount Union College.

(2006, February). Keynote address. Lambda Pi Eta honorary society annual induction ceremony. Mount Union College.

(2004, November). Advertising writing: strategic and creative. Presentation to undergraduate Writing for the Media class, Communication & Journalism Dept., University of New Mexico.

(2004, September). Post-screening discussion leader at special presentation of documentary film Control Room (2004; dir. J. Noujaim), Guild Cinema, Albuquerque, NM.

(2004, September). Reflections on the rhetorical criticism process. Panel presentation to graduate Rhetorical Criticism seminar, Communication & Journalism Dept., University of New Mexico.

(2004, September). How to write cover letters. Presentation to undergraduate Interviewing class, Communication & Journalism Dept., University of New Mexico.

(2004, August). How to give a lecture. Presentation for new graduate teaching assistants, Communication & Journalism Dept., University of New Mexico.

(2004, April). The cognitive structure(s) of stereotypes. Presentation to undergraduate Intercultural Communication class, Communication & Journalism Dept., University of New Mexico.

(2004, April). The advertising profession. Presentation to undergraduate Introduction to Mass Communication class, Communication & Journalism Dept., University of New Mexico.

(2004, March). Language and gender. Presentation to undergraduate Gender and Communication class, Communication & Journalism and Women’s Studies Depts., University of New Mexico.

(2003, August). How to “do” grad school. Presentation to incoming graduate students, Communication & Journalism Dept., University of New Mexico.

(2003, October). Language, euphemism, and performativity. Presentation to undergraduate Interpersonal Communication class, Communication & Journalism Dept., University of New Mexico.

(2003, October). Advertising careers. Presentation to undergraduate Introduction to Mass Communication class, Communication & Journalism Dept., University of New Mexico.

(2003, April). The role of writing in advertising professions. Presentation to undergraduate Writing for the Mass Media class, Communication & Journalism Dept., University of New Mexico.

(2001, November). Constraints on advertising creativity. Presentation to undergraduate Introduction to Advertising class, School of Journalism & Communication, University of Oregon.

(1998, April). Two-day solo lecture and seminar series on advertising careers for College of Arts & Sciences students and Arts & Sciences Career Center staff, Cornell University.

(1996, April). Introduction to advertising. Presented to “talented and gifted” third-grade class, Public School 159, Harlem, New York, NY.

(1995, Spring). Volunteer teacher of semester-long advertising/marketing class of high school seniors, Forest Hills High School, Queens, NY.

(1990, April). Alumni panel presentation on careers in marketing and advertising, College of Arts & Sciences, Cornell University.
Honors and Awards
Winner of the Winston & Helen Cox Fellowship in Arts & Sciences (recognizing tenure-track faculty for excellence in teaching and scholarship), MSU-Billings, 2010-11.

Nominated for Winston & Helen Cox Fellowship in Arts & Sciences (recognizing tenure-track faculty for excellence in teaching and scholarship), MSU-Billings, 2009-10.

Nominated for Winston & Helen Cox Fellowship in Arts & Sciences (recognizing tenure-track faculty for excellence in teaching and scholarship), MSU-Billings, 2008-09.

Named to Humanities Montana Speakers Bureau, 2008-2012.

Nominated for Winston & Helen Cox Fellowship in Arts & Sciences (recognizing tenure-track faculty for excellence in teaching and scholarship), MSU-Billings, 2007-08.

Outstanding Doctoral Student Award, Communication & Journalism Dept., Univ. of New Mexico, 2005.

Outstanding Doctoral Student Award, Communication & Journalism Dept., Univ. of New Mexico, 2004.

Outstanding Teaching Assistant of the Year (2003-2004), Univ. of New Mexico, 2004.

Doctoral Graduate Scholar Award, Communication & Journalism Dept., Univ. of New Mexico, 2004.

Nominated for Outstanding Teaching Assistant of the Year (2002-2003), Univ. of New Mexico, 2003.
Service: Disciplinary, Institutional, Departmental, and/or Community
Professional Association Conference Paper/Panel Reviews

NCA 2010 annual meeting (Political Communication Division).

NCA 2010 annual meeting (Mass Communication Division).
NCA 2010 annual meeting (GLBTQ Communication Studies Division).
NCA 2009 annual meeting (Political Communication Division).

NCA 2009 annual meeting (Mass Communication Division).
NCA 2009 annual meeting (LGBT Caucus).
NCA 2008 annual meeting (Political Communication Division).

NCA 2008 annual meeting (Mass Communication Division).

NCA 2006 annual meeting (Political Communication Division).

NCA 2006 annual meeting (Mass Communication Division).

ICA 2005 annual meeting (Popular Communication Division).

ICA 2004 annual meeting (LGBT Interest Group).

Society for Text & Discourse 2004 annual meeting
Manuscript Reviews

Writer and reviewer for textbook test bank for Pearson Higher Education (text: Sterin, J.C., Mass Media in the Digital Millennium), 2010.

Textbook reviewer for Pearson Higher Education (text: Sterin, J.C., Mass Media in the Digital Millennium), 2009.
Best Article Award committee reviewer: NCA Political Communication Division, 2009.

Committees

Faculty Mentor, Chancellor’s Scholarship Program, MSU-Billings, 2010-ongoing.

Member, Career Services Advisory Board, MSU-Billings, 2010-12.

Secretary, Caucus on LGBTQ Concerns, National Communication Association, 2010-2012.

Volunteer, MSUB Foundation Wine Festival, 2010.

Member, College of Arts & Sciences Curriculum Committee, MSU-Billings, 2009-11.

Member, Staff Search Committee, Communication & Theatre Department (administrator), MSU-Billings, 2009.

Volunteer, MSUB Foundation Wine Festival, 2009.

MSU-Billings Safe Spaces LGBTQ Ally, February 2009-ongoing.

Volunteer, MSUB Foundation Wine Festival, 2008.

Election Night Guest Commentator, Billings Community Access Cable TV, November 2008.

Member, Honors Advisory Council, MSU-Billings, 2008-ongoing.

Member, University Academic Scheduling Committee, MSU-Billings, 2007-ongoing.
Member, Ph.D. Dissertation Committee (University of Alaska-Fairbanks): Lianne Williamson.
Member, Director of eLearning Search Committee, MSU-Billings, 2007.

Member, University Academic Standards & Scholarship Standing Committee, MSU-Billings, 2007-11.
Member, Faculty Search Committee, Communication & Theatre Department Faculty Search (part-time online instructor in Mass Communication), MSU-Billings, 2007.

Participant/Presenter, Provost’s Council Retreat, MSU-Billings, 2007.

Member, CQI Recruitment Task Force, MSU-Billings, 2006-07.

Member, Faculty Search Committee, Communication & Theatre Department (lecturer in Theatre), MSU-Billings, 2006.

Judge, “Montana Idol” (entertainment event co-sponsored by MSU-Billings and FOX Television), 2006.
Volunteer/Campus Representative, “MSU-Billings Day at the Montana State Fair,” 2006.

Interviewer, Faculty Personnel Committee, Mount Union College, 2006.

Moderator, student question-and-answer session with Tim Russert, NBC News (Schooler Lecture Series speaker), Mount Union College, 2006.

Professional Communication Interdisciplinary Minor Committee, Mount Union College, 2005-06.

Presidential Scholarship Selection Committee, Mount Union College, 2006.

Faculty Consultant, Gay/Straight Student Alliance, Mount Union College, 2005-2006.

Speaker, Campus Visitation Day (Admissions Office Recruitment Event), Mount Union College, 2005.

Communication Graduate Students’ Symposium (originator and chair), University of New Mexico, 2005.

Graduate Admissions Committee (doctoral program), Communication & Journalism Department, University of New Mexico, 2004-2005.

Faculty Search Committee (lecturer in advertising and public relations), Communication & Journalism Department, University of New Mexico, 2004-2005.

Consultant to American Advertising Federation student advertising campaign competition, University of New Mexico, 2003-2004.

Conference Planning Committee, Third Annual Preparing Future Faculty (PFF) Conference on the Scholarship of Teaching and Learning, University of New Mexico, 2003-2004.

Graduation Planning Committee, Communication & Journalism Department, University of New Mexico, Spring 2003.

New Graduate Student Orientation Planning Committee, Communication & Journalism Department, University of New Mexico, Spring 2003.

Graduate Student/Faculty Liaison, Communication & Journalism Department, University of New Mexico, 2002-2003.
Professional Memberships
Association for Education in Journalism and Mass Communication
Humanities Montana
International Communication Association

National Communication Association

Popular Culture Association

Western States Communication Association
Other Memberships

Northern Plains Resource Council

North American Scrabble Players Association

Private Sector Employment
Advertising, marketing, and/or public relations consulting

Wheeler Baird Group, Maplewood, NJ, 2001. (Education-technology PR firm.)

Adventure TV Network, Billings, MT, 2000. (Cable TV network targeting tourism industries.)

Warm River Productions, Ennis, MT, 2000. (Start-up greeting-card company.)

Ennis Jazz Festival, Ennis, MT, 1999-2000. (Independently produced annual music festival.)

Parental Logic Inc., New York, NY, 1999-2000. (Start-up security-products company.)

Club Car Inc., Augusta, GA, 1999. (World’s leading manufacturer of golf carts and utility vehicles.)
Advertising agency account management

Senior Vice President/Group Account Director. Griffin Bacal Inc., New York, NY, 1991-99. (Clients: Milton Bradley, Hasbro Interactive, Montefiore Hospital Adolescent HIV/AIDS Program.)

Vice President/Account Supervisor. Bozell Inc., New York, NY, 1988-91. (Clients: Tyco Toys, Elie Weisel Foundation.)

Account Supervisor. Grey Advertising Inc., New York, NY, 1985-88. (Clients: Kenner Toys, United States Department of Treasury [U.S. Mint].)

Account Executive. The Marschalk Company, Inc., New York, NY, 1983-85. (Clients: Coca-Cola Foods, Citicorp, Sony.)
Professional References
Susan Balter-Reitz, Ph.D.

Associate Professor and Chair, Department of Communication & Theatre

Montana State University-Billings

Billings, MT 59101

(406) 657-1727

sbalter-reitz@msubillings.edu
Karen Foss, Ph.D.

Professor, Department of Communication & Journalism

University of New Mexico

Albuquerque, NM 87111

(505) 379-0459

karen.foss@comcast.net
Matthew Redinger, Ph.D.

Professor and Chair, Department of History

Montana State University-Billings

Billings, MT 59101

(406) 657-2896

mredinger@msubillings.edu
Sarah Keller, Ph.D.

Associate Professor, Department of Communication & Theatre

Montana State University-Billings

Billings, MT 59101

(406) 896-5824

skeller@msubillings.edu
Mary Eicholtz, Ph.D.

Assistant Professor, Department of Speech Communication & Theater

Kutztown University of Pennsylvania

Kutztown, PA

(484) 646-4318

eicholtz@kutztown.edu 

� Selected as a Top Paper in Rhetoric and Public Address.


� Selected as a Top Paper in Media Studies.


� Selected as a Top Paper in Language and Social Interaction.


� Selected as a Competitive Paper in Gender and Media.
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