
Foundations paper

Assignment guidelines

This document provides detailed guidelines for your upcoming “Foundations” paper, which is now due on Monday, October 23rd. (As you’ll recall, the original due date was October 16th.)

Here’s what I wrote in the syllabus regarding this assignment:

This paper will give you the opportunity to synthesize, apply, and comment upon the key concepts covered during the “foundations” units of the course as they relate to a relevant “real world” multicultural media issue or phenomenon of your choice. Target length: 6 pages. More details will be provided in the coming weeks. (Worth up to 100 points.)
So, here are the details:

Purpose
Since there are no exams in this course, I will be using this paper (and the two remaining papers) to (1) assess your grasp of the key concepts introduced in lectures, class discussions, and readings; and (2) give you the opportunity to apply those concepts to the analysis of a media text, source, or issue of your choosing. 
What do I mean by “media text”?
Any of the following “products” of a media company:

- newspaper article 
- magazine article

- online newspaper/magazine/zine/blog/web site article

- radio program

- TV program or series

- book, comic book, graphic novel
- sound recording (album, CD, downloadable song)

- movie or video

- print advertisement (ad running in newspaper or magazine)

- commercial (advertising on TV or radio)

- any other advertisement (e.g., online, billboard, bus shelter, restroom, etc.)
What do I mean by “media sources”?

Any of the following “places” or outlets where media texts are found/distributed. You may also consider the organization/corporation that produces or distributes the outlet:
- a newspaper (considered as a whole)

- a magazine

- a web site

- a TV station or network

- a radio station or network

- a movie studio

- a book publisher

- a music recording company
What do I mean by “media issue”?
This one’s much more open-ended. If you’re interested in this option, you might consider issues like these:

- FCC or other government agency policy regarding broadcast content (relevant to ICC)

- a recent news event involving media texts/outlets and issues relevant to ICC

- media/culture trend over time 

- media/culture trend or issue concerning more than one media text or outlet

How to approach this assignment
Choose a media text, source, or issue that is of strong interest to you—because it speaks to you or about you in some way, because it bothers or angers you, because it puzzles you, because it makes you happy, because you relate to it, because you’re offended by it, or because you know just a little about it and want to learn more. 
Next, look through the list of key concepts (on the following pages). Pick out those that might relate to your chosen media text/source. By “relate,” I mean that the concepts might explain what’s going on in your text, be illustrated by your text, explain how your text affects its readers, suggest why your text is not effective in reaching parts of its audience, etc. You will need to select at least two concepts from Group I and at least two concepts from Group II. (You may want to select concepts that oppose each other or those that complement each other.)
Go back to the readings in which the concepts were introduced and refresh yourself on their meanings and applications.

Look closely at your text again, looking at it through the lens of the concepts you selected. Read, watch, or listen to the text carefully and repeatedly. Pick out those portions of it that are of greatest interest to you and that are most directly relevant to the selected concepts.

Writing your paper
Your paper will be an analysis of your media text/source using the concepts you selected as your framework. I suggest you structure your paper as follows:

1. Start with a brief introduction that lets your reader know what you will doing in your paper. Do not make this introduction “fluffy”—there is no need for you to wax poetic about broad changes in our culture or how the world has been forever altered since 9/11. Just introduce your paper’s topic and your approach to it and then move on. (Pet peeve: please do not use the tired and meaningless phrase “in today’s society” here—or anywhere else in your paper. It makes me crazy.)
2. Provide a brief summary/description of your text/source. (Be sure to include all necessary factual information: publisher/producer, title, creator’s name if available, date of publication or broadcast, etc.)
3. Provide a detailed description of the specific part(s) of your text/source that you will be analyzing.

4. Analyze your text/source in terms of the concepts you have selected. You may approach this section—the core of the assignment—in any of a number of ways. You might opt to introduce and explain the concepts first (being sure to cite your sources!!) and then go into your application of the concepts to your text/source. Or, you might integrate your explanation of the concepts into the detailed description of the specific parts of the text/source (that is, integrate the concept explanation into step (3) above rather than making it a separate step (4). This is your call. 

Whatever you do, your job here is to explain, bring to light, and make sense “what’s really going on” in your text/source, using all the new conceptual tools you have at your disposal—all the ideas we’ve been talking and reading about over the past five weeks. Reveal for your reader (and yourself) how your text illustrates, is a product of, or challenges the claims that cultural and media scholars have made about what media texts say and do and perpetuate.
(If you’ve chosen concepts that oppose each other, you’ll probably include some sort of comparison/contrast in your analysis—for example, showing how your text illustrates concept A and does not illustrate concept B, or showing why theory X does explain what’s going on in your text while theory Y fails to do so.)

5. Having completed your detailed analysis, write a brief conclusion (no more than 2 paragraphs) summarizing and pulling together what you’ve found. Include any “big picture” realizations or discoveries you’ve made that relate to your text/source overall.
Group I concepts: culture, intercultural communication, and Cultural Studies
Definitions of culture (elitist/literary tradition; anthropological tradition; CS tradition)

Dominant culture

Co-culture

Culture’s transmission through communication

Cultural attitudes

Cultural values (norms)

Cultural beliefs

Cultural patterns

Cultural differences

Essentialism

Problems (“stumbling blocks”) in intercultural communication

Individualism

Collectivism

Competition

Equality (egalitarianism)

Power distance (high or low)

Materialism

Orientation toward past/present/future

Orientation toward science/technology

Orientation toward change/progress

Orientation toward nature

Orientation toward work/leisure

Masculinity/femininity of culture

High context/low context

Face (and facework)

Ideology

Hegemony

Ideological State Apparatuses (ISAs) or Repressive State Apparatus (RSA)

Race/racism/racialism

Ethnicity

Nationhood (nation-state)

National identity

Cultural identity

Hybridity

Popular/mass/folk culture

High/low culture

Culture industries

Popular culture as site of struggle


Group II concepts: media
Functions of media (Lasswell): surveillance, correlation, transmission

Media as windows on world

Media as purveyor of norms, values, beliefs, perceptions, attitudes

Economic functions of media

Uses and gratifications theory (an “active audience” theory)

Agenda-setting function of media

Magic bullet theory of media

Selective processes (selection, perception, memory)

Cultivation theory

Encoding/decoding theory

Hall’s reading positions: dominant, negotiated, and oppositional (part of encoding/decoding)

Media texts (including news) as selective constructions of reality

News as myth

Archetypes in media/news stories

Media as conversation; conversation as media

Foundation paper assignment guidelines

1

