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College of Business
As an integral part of its work towards AACSB accreditation, the College of 

Business developed an assessment plan to demonstrate assurance of student learning.  
�e COB developed a list of learning goals and learning objectives that derive from 
the COB mission statement.  �e assessment plan includes alignment of learning 
objectives with the common curriculum for all COB students.  �e plan identi�es 
points in the curriculum at which assessment takes place, the tasks to be assessed and 
the measurement instruments to be used.  �e assessment process includes course-
embedded measurement and national examinations.  

Development of the student�s knowledge of the traditional and functional areas 
of business, the behavioral and social sciences, the management sciences, and the 
systems approach to problem solving is of key importance to business programs. 

Learning Goals  Learning Objectives  

LG1 Communications  –  Students will be 
e�ective communicators in 
business and professional settings.  

Students will be able to:  
 1.  Prepare and properly deliver a complete, concise 

business presentation.  
2.  Prepare and properly format a complete, concise 

business document. 

LG2 Critical/Creative Thinking  -  Students 
will be reasonable and re�ective thinkers. 

 
 

Students will be able to:   
 1. Identify and analyze alternatives and recommend 

a course of action for structured problems.  
 2. Identify and analyze alternatives and recommend 

a course of action in unstructured business problems.  

LG3 Quantitative  –  Students will be e�ective
 users of business quantitative techniques.  

 
 

Students will be able to:  
 1. Identify and apply appropriate quantitative 

techniques for given business situations.  
 2.  Interpret results and draw inferences from a 

quantitative business analysis for business decision- making 
purposes. 

LG4 Ethics  -  Students will be sensitive to the 
ethical rami�cations of business activities.

 
 

Students will be able to recognize the complex 
nature of ethical dilemmas in business and reach and 
explain a decision.  

LG5 Technology  –  Students will be 
knowledgeable users of information technology.

 
 

Students will be able to:  
1. Identify capabilities of information technology 

and their e�ects on business decisions and/or processes.  
2. Apply business software in a variety of business 

situations. 

LG6 International  –  Students will be 
knowledgeable about globalization and 
cultural di�erences for business.

 
 

Students will be able to:  
 1. Identify global issues and explain their implications. 

 
 

2. Specify appropriate factors for consideration 
when assessing international markets and operations.

 3. Recognize signi�cance of cultural di�erences on 
business practice.

 

COLLEGE OF BUSINESS AACSB LEARNING GOALS AND OBJECTIVES

CHART 2.4  S
TA

ND
AR

D

2




