Witte ch. 5  Formative Research (conducted prior to intervention) 

I. State goals of campaign (describes ultimate intended impact)


A. State campaign objectives (more specific) – specify expected outcomes, target audience and time frames


B. Identify activities (short-term objectives) that lead to objectives (must follow objectives)

II. Formative research

A. Identify target audience, develop prototype member(s)

a. Determine demographic variables

b. Prior experiences

c. Beliefs

d. Perceptions toward health threat and recommended response

B. Persuasive Health Message Framework

a. Health risk message constants-- Remain the focus regardless of the health issue, regardless of the population 

i. Threat – how susceptible audience is to a severe threat

ii. Efficacy – how effective audience perceives response to be AND  how self-confident they are in own ability to carry it out

iii. Various cues – peripheral route (ELM) – source variables - not evaluating content, instead noting source credibility, attractiveness, similarity, number of arguments, expertise, etc. AND message variables – layout, organization, type of appeal, etc. – CAN also be processed centrally

iv. Audience profile – developing a message acc to audience pt of view is critical

b. Health risk message transients -  part of the message that shifts depending on population and health issue
i. Salient beliefs about health threat and response – reshape objective 

1. Salient referents

2. Social norms (beliefs about salient referents’ opinions)

3. develop message that refutes each salient belief that inhibit behavior and promote beliefs that encourage behavior

ii. Cultural/Environmental/Demographics (Theory of Reasoned Action)
1. used to develop cues & audience profile

2. what source to use, etc.

3. what channel

4. access to health services/transport/recommended action

C. Putting transients and constants together: Developing the message

a. Use of audience beliefs about threat and efficacy increases involvement and relevancy of recommended message

b. Determine source, channel, message preferences, video or audio elements of the message

c. Determine stage of change

d. Categorize salient beliefs

e. Use theory to guide message

f. Evaluate and refine message

