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Television Broadcast PSA


Target:  Community Members of Billings 

Key message:  Billings has a variety of safe and appealing pedestrian mode trails that can be used by everyone. 

CLIENT:  "Heritage Trails"

PROJECT: "Billings Trails"

LENGTH: 30-seconds

DATE:
October, 2006
	VIDEO
	AUDIO

	Show city from rims vantage point and pan east to west
	("Walk The Line" by Johnny Cash music)

Voice "This is Billings"

	Show city trails and areas around trails using trails pictures from Heritage Trails map.

Caption: Display addresses of trails


	("Walk The Line" by Johnny Cash music)

VOICE:  "These are pedestrian mode trails in Billings"



	Show people of different ages using different modes of trails.  Include people riding bikes w/helmets, variety of ages either walking/running,

baby strollers at different trail sites.


	("Walk The Line" by Johnny Cash music)

(Laughing and smiling people)

VOICE:  "It's been said that the shortest distance between 2 points is a straight line.  

The shortest distance between you and where you want to go might be outside your back door" 



	Continue to show people of different ages using different modes of trails. Include people riding bikes w/helmets, variety of ages either walking/running,

baby strollers at different trail sites.


	("Walk The Line" by Johnny Cash music)

(Laughing and smiling people)

VOICE:  "Whether you are commuting to work or enjoying healthy living, pedestrian trails offer something for everyone."  

	Close up of people using trails

Caption: "For more information see web-site address or phone contact"
	("Walk The Line" by Johnny Cash music)

(Smiling people)

VOICE:  "Discover Billings - Healthy People/ Healthy Communities."  





























