Comt 427 Public Relations Ethics



                       Spring 2006
Instructor: Susan Balter-Reitz


Office: LA 604 
Office Hours: TTH 10:30-11:50, or by appointment
Phone: 657-1727

Email: sbalter-reitz@msubillings.edu
Required Texts
Stauber, John and Sheldon Rampton. Toxic Sludge is Good For You. Monroe, Maine: 


Common Courage, 1995.

Seib, Philip and Kathy Fitzpatrick. Public Relations Ethics. Fort Worth: Harcourt Brace, 


1995.

Course Outcomes:

· Become acquainted with the ethical dilemmas and decisions that P.R. professionals must resolve
· Improve Critical Analysis/Thinking Skills

· Perform Library Research using both primary and secondary sources (with an emphasis on academic sources)

· Increase your overall knowledge about the field of public relations including the PRSA code of ethics, the various constituencies of P.R. professionals, relationship building, and P.R. cases.

Course Policies:
· This is a seminar course, which means that you are primarily responsible for the flow of class time and discussion.  To that extent, I expect that you will come to class with all of your readings completed; all projects finished; and with questions ready to ask.  There are no excused absences. Participation is judged on 1) preparation—evidence of reading and research 2) Listening skills—being involved actively—no outside distractions.
· All work must be typed double spaced and free of grammar and spelling errors. More than three errors in a paper will lead to a serious grade deduction.  Make sure to proof read and spell check!
· All work submitted to this class must be original for this course. You may not recycle assignments. If you would like to use a similar topic for this course and another, you must have permission from both instructors.
· Students with disabilities, whether physical, learning, or psychological, who believe that they may need accommodations in this class, are encouraged to contact Disability Support Services as soon as possible to ensure that such accommodations are implemented in a timely fashion. Please meet with [DS] staff to verify your eligibility for any classroom accommodations and for academic assistance related to your disability. Disability Support Services is located in the Academic Support Center (this bullet is courtesy of DSS)

Course Activities and Grading Scale
· The most important part of this class is your participation.  This will be measured in a number of ways: 1) how prepared are you for class?  Have you finished your reading assignment? 2) Do you have good questions submitted for class discussion? 2) What do you bring in to class from your experiences and involvement? 3) How well do you listen to your classmates and continue conversations? 4) Are you always involved in class discussion or are you working on other projects! (A huge no-no!) (25 points)
· Each of you will present one case study on a public relations ethics issue.  These cases are to be presented formally and should be accompanied by handouts and other study aids.  I also expect an appropriate bibliography to accompany your presentation (20 points)

· There will be two written essay responses to the presentations (3-5 pages) that will be turned in over the course of the semester (12 points each)

· There will be a response to Toxic Sludge is Good for You (5-7 pages) that will be due on February 27 (20 points)

· A final research paper that presents an issue in public relations ethics. Students may opt out of this paper if they are satisfied with their grade up to this point (maximum of 89 points)
Grading Scale

This class will utilized the +/- scale. 

A  
95% and higher

A- 
94-90

B+ 
89-86

B  
85-83

B- 
82-80 

C+
79-76

C
75-73

C-
72-70

Course Schedule:







Jan 23

Intro to the course



What are ethics?



Bowling for Columbine
Jan 30

Toxic Sludge Chaps pgs 1-64




Feb 6

Toxic Sludge pgs 65-122
Feb 13

Toxic Sludge pgs 123-206
Feb 20

No Class—President’s Day

Feb 27

Case Studies Assignment and Toxic Sludge Paper Due 
Mar 6

Spring Break

Mar 13

Ethics in Public Relations Chap 1 and 2 and PRSA Code
Mar 20

Working with Clients
Mar 27

Working with the Public
Apr  3

Working with the Media
April 10
Media Relations (cont)
April 17
Government Public Relations
April 24
Government Public Relations (cont)
May 1

Final Presentations
